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YOUR IN TOWN ACTIVITIES
HOW TO CHOOSE:

MAYS
VILLE

Restaurants 
and 

Fine Dining

Active Theatre 
Company
Maysville Players at the 

Washington Opera House

Hometown 
Holiday 

Parades

Heritage, 
Ancestory & 

Miniatures
KY Gateway Museum Center

Keeping Our 
History Alive

Strong 
Downtown 

Establishments

Festivals

Downtown businesses for your shopping 
and dining enjoyment.

East Second Street
Classic Closet Upscale Consignment and Gifts
Lasting Impressions Salon and Spa
Parc Café French Bistro
Domino’s Pizza
Southern Starry Nights 

West Second Street
Darrell’s Downtown: 
HALLMARK, Florist and Gifts 
McRobert’s  Furniture
Lady Elizabeth Designs 
Alterations and Formal Wear
Hay House Unique Gifts
EAT Gallery Jewelry and Gifts
Apron Strings Quilt Shop
Brannen Custom Furniture
Christian Treasures Books
 and Inspirational Gifts
Maysville Office Equipment
Cotterill Antiques
Bedouin’s Merle Norman Cosmetics 
& Gifts (Vera Bradley)
Whitney’s Gifts and Jewelry
Kenton’s Men Store
The Downtown Store and Deli

Middle Market
Elementz Home Goods & Gifts                               
All Occasions Party Supply Store
Lambs Ear Boutique and Unique Gifts
Delites Restaurant 
The Crowe Bar
Chandler’s On Market Restaurant 
Fix Salon & Spa

Lower Market
Chameleon Unique Gifts and Cigars                             
McKay’s Custom Framing 
The Pub Bar and Restaurant

East Third Street
Ohio River Valley Art Guild Gallery
 – The Cox Building
Babz Bistro Food Truck
The Russell Theater and Gift Shop

Sutton Street
KY Gateway Museum Center and Gift Shop

Welcome to
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A Furniture Store

ere at the Wagler Home we’ve got lots to 
be thankful for this day.
Steve and I started our furniture business in 
November 2005 – after years of dreaming of 
having Daddy home every day, “our” dreams 
were finally unfolding. Steve worked on a 
carpenter crew since his teen years, then 
had his own crew for 10 years working in Indy 
building homes for the Estridge Group – had 

lots of good times - yet “our” boys needed Dad and we kept 
longing to have him home every day. 

We were both raised on the farm, so this is different for us to 
try and run a business. Lou, Kristina, and I took care of most 
of it for 6 years while Steve was pulled back and forth from 
remodeling homes to helping us evenings with work. This 
November we will now be in business 12 years, with Steve 
home every day for the past 6 years. Thanks to God our 
Father and to you, our customers for making this possible. 

We stock indoor and outdoor furniture besides children’s 
swing sets. Barns, sheds, and cabinets to suit your size and 
style. 

Son in law Jacob helps us 5 days a week, which has been 
a big help and an added blessing. Our boys Stef, Jesse, and 
Aden fill in on deliveries and set-ups as well as cleaning 
and mowing. Neighbor girls lift the load on the dusting end, 
which is never ending.

If you’re in our area feel free to stop and take a look or just to 
sit in our rocker or swing for a chat. 
Our customers have also become our friends. –  Give us a 
call. There may be a warm sweet roll, cookie, or coffee ready 
and waiting for the relaxed moment on the front porch.  – 
Come join us.!
  – The Wagler Crew

HOW TO CHOOSE:

10% OFF
MERCHANDISE
In-Stock Merchandise Inside Store

Some Restrictions Do Apply.

Perfect for Mother’s Day, 
Father’s Day & Everyday!

606-763-9048
U.S. 68 Mayslick Ky

HRS. 9AM-5PM
CLOSED THURS & SUN

GREAT SELECTION OF STORAGE BUILDINGS
Guaranteed LOWEST PRICES in the Area

NO PAYMENTS FOR 12 MONTHS
www.pleasantviewfurniture.com

New 2-Story Cabin
16’ x 40’ - $18,180

Includes Delivery

Garages 
 Variety of Sizes

& Styles 

Cabin 
14’ x 36’ - $12,300

Includes Delivery

www.pleasantviewfurniture.com

Weekend Special:
Porch Swings In-Stock

10% off
While Supplies Last

H
Amish Built, 
Owned and 
Operated
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HOSPICE CARE

A
HOW TO CHOOSE:

ccording to the 
Hospice Founda-
tion of America, a 
third of all Ameri-
cans choose hos-
pice care when 
they are facing a 

life-limiting illness.  Opting for 
hospice care can be one of the 
most compassionate decisions 
you and/or your family will ever 
make.

Hospice of Hope specializes 
in making their patients feel as 
comfortable as possible with 
services provided in a location 
where they call home. Patients 
can receive hospice services in 
their own homes, an assisted 
living facility, a nursing home, 
hospital and other residential 
locations.

 Hospice is a special kind of 
care providing support and 
comfort for people who need 
end-of-life services however; 
it’s just not for those affected by 
an illness. Loved ones also ben-

efit from hospice care, as highly 
specialized hospice employees 
support them through some of 
the most difficult moments in 
life. 

 Some diseases may require 
more specialized care and 
treatment than others. The hos-
pice staff will consult with the 
patient’s physician to talk about 
current symptoms, medical his-
tory, life expectancy, and most 
importantly patient/family wish-
es. They will then create an in-
dividualized plan of care to best 
meet the needs of the patient. 

 Talking about end-of-life care 
can sometimes be very difficult. 
You may have to ask and answer 
some extremely difficult ques-
tions and clear, caring commu-
nication is absolutely essential. 
Hospice of Hope has trained 
professionals that provide their 
time and personal attention to 
better ease your mind. They will 
be there to help prepare you for 
the tough questions and pro-

vide guidance about what to 
expect at each stage.
 To be eligible for hospice care 
you first must be diagnosed 
with a life-limiting illness. 

 After the diagnosis, eligibly 
guidelines state that hospice 
care can begin when you are 
approaching the last six months 
of life expectancy. The final step 
of approval into the program 
is to gain hospice certification 
from a physician. 

 Since some physicians may 
hesitate to broach the sub-
ject of hospice care, you may 
need to bring it up yourself. Ask 
whether hospice care would be 
appropriate and which services 
might be most helpful to ease 

the end-of-life process.

 You can also approach Hos-
pice of Hope directly to ask 
about their services and if it is 
the right choice. They can pro-
vide professional guidance with 
the decision making process to 
ultimately help you choose the 
best options for care.

 If you are facing some dif-
ficult decisions about end-of-
life care, Hospice of Hope may 
be the answer. Call 606-759-
4050 for a consultation to learn 
whether or not hospice servic-
es are appropriate. You have a 
choice when it comes to end-
of-life care services – choosing 
earlier may be the best decision 
for you and/or your loved ones.

 A PLACE unlike any other... 
               CARE the way it should be. 

There 
are times 
when a 
hospice 
patient 
can no 
longer 
receive 
proper 
care at 
home. You 
now have 
a choice. 

The Care Center at Kenton Pointe

1435 Kenton Pointe Way, 
Maysville, KY 41056

606-759-4050 www.hospiceofhope.org

 The Care Center at Kenton Pointe is designed for short-
term hospice care to manage acute symptoms, adjust 
medications and to provide pain control. The care center 
may be used when a patient needs medical attention than 
cannot be given in a home setting or for patients who are 
approaching death. The care center also offers respite 
stays for short-term caregiver relief.

MYTH: 
Hospice means giving up hope

FACT: 
Hospice redefines hope and helps patients and their families reclaim the spirit of 
life. Hospice care focuses on improving the patient’s quality of life allowing them to 
make the most of the time they have.
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A REAL ESTATE AGENT
hen you 
are buying 
or selling 
a home, it 
is essential 
to choose 
the right 
real estate 
agent for 
your needs

 The best real estate agents 
are energetic, positive, and 
proactive, involved in their 
community, giving and out-
going. A good real estate 
agent cannot be shy or afraid 
to interact with people, but 
rather must be personable 
and communicative, outgo-
ing with a good personality, 
as will need to interact with 
prospective customers and cli-
ents. A good agent is involved 
in local civic, religious, and 
charitable organizations, all of 
which permit the agent to in-
teract with a large number of 
persons. These persons could 
not only be the person whom 
might take an interest in your 
property, but could — by word 
of mouth — lead to a person 
whom might be interested in 
your property
 An agent who is involved in 
the real estate business in a full 
time capacity is a plus, and an 
agent who has years of experi-
ence is also a plus, assuming 
that the agent keeps up with 
technological advances such 
as those enhanced marketing 
opportunities made available 
by the internet. Do not choose 
an agent only for their years 
of experience, but choose an 
agent who makes use of e-
mail, the internet, and other 
emerging technologies and 
marketing capabilities avail-
able.
 Selecting the wrong agent 
can cost you lots of time and 
money.
 So how do you find the best 
agent for your situation? Here 
are some ideas to keep in 
mind.

INTERNET MARKETING/
ONLINE PRESENCE
 When considering whom to 

utilize for listing your property, 
see who has a good online 
advertising program. The inter-
net is the “go to” approach for 
most buyers in today’s market 
place and other than a good 
personality and the ability to 
interact with prospective cus-
tomers and clients, is likely the 
most important factor to con-
sider in choosing a real estate 
agent. Does your agent have 
a database or e-mail list of 
potential customers looking to 
buy to whom he can submit 
monthly e-mails to show what 
listings are new, under con-
tract, sold, or back on the mar-
ket? Does your agent make 
use of the internet to market 
your property? With all of the 
technological advances avail-
able for marketing real es-
tate, see if the agent/agency 
uses the LandsOfKentucky 
(www.landsofkentucky.com) 
website. This website has out-
standing mapping capabili-
ties (make sure also that the 
agent you choose to utilize 
uses the mapping features 
that this site offers as the site 
will “auto-locate” a property 
based upon the address, with-
out the boundary features be-
ing utilized. Also, if the address 
is not recognized, the location 
marker will default to the cen-
ter of the zip code area rather 
than the property location). 

The agent can not only mark 
the exact location of the prop-
erty, but outline the approxi-
mate property boundaries in 
an interactive mapping pro-
gram. This interactive mapping 
program can then be used by 
a prospective purchaser for 
setting up a drive-by so that 
the prospect can inspect the 
exterior of a property to see if 
it is a location that would be 
desirable prior to setting up an 
appointment. Also, the map-
ping capabilities of this web-
site allow you to use layers to 
change the map view from 
a Satellite (or aerial) View, to 
a Map View, a Hybrid View (a 
combination of a satellite view 
with a map view), a Terrain 
View, a Topographical View, 
and it even offers a Flood Map 
view feature!

COMMUNITY 
INVOLVEMENT
 A good agent is involved in 
their community. Ask the agent 
to provide a biographical 
sketch to see how they partici-
pate in public functions, chari-
table and civic organizations 
(even religious organizations), 
any place where the agent 
can interact with large num-
bers of potential prospects. 
Ask how they give back to 
their community. Persons who 

are active in the public sector 
meet and greet a significant 
number of persons, and word 
of mouth is a valuable method 
of informing the public about 
a property and it’s availabil-
ity, almost as important as the 
agent’s online presence!

WHERE TO START 
LOOKING
Recommendations are one of 
the best ways to find a quali-
fied real estate agent or real-
tor. Ask people in your social 
network for referrals.
 Sometimes agents are good 
at helping clients purchase 
homes, but not as skilled at 
selling them. Keep that in mind 
when searching for the right 
professional.
 You might also contact lo-
cal brokers or search the state 
licensing directory online. Al-
ways work with credible, re-
sponsible agents. Otherwise 
you are wasting your time.

COMFORT LEVEL
 At the initial consultation with 
a prospective real estate pro-
fessional, focus on your com-
fort level while interacting with 
them.
 Do you get the feeling they 

are genuinely concerned 
about your needs? Or are 
they focused on their commis-
sion? Do they know the current 
housing market? Can they ne-
gotiate a contract?
 It is important that you feel 
comfortable with the agent. 
You must trust that this per-
son can behave ethically and 
help you secure a good deal

COMMUNICATION AND 
PLANNING
 Your agent should be an ef-
fective communicator. If you 
are selling your home, your 
agent should develop an ef-
fective marketing plan, explain 
it to you, and respond to any 
questions or concerns you 
have.
 The marketing plan will prob-
ably involve placing advertise-
ments and conducting open 
houses to invite the public for 
home viewings. 
 If you are purchasing a 
home, the agent should listen 
to your guidelines and price 
ranges.
 Above all, your real estate 
agent needs to provide up-
dates on progress. Do not work 
with someone who does not 
return phone calls or emails.

W
HOW TO CHOOSE:

MORE RESOURCES
 To get a better idea about the process of buying and sell-
ing a home, conduct some research on your own. Real estate 
magazines contain good information and can be a great way 
to start your research.  Ask the agent the name of their website 
(the agent should know it intimately). Inspect and review the 
website on your own, or have the agent show you the features 
that the website offers. Does the website appear professional? 
Does it appear to be current and updated? Check out some 
of the listings (this is especially helpful if the agent is present to 
show the features of the website). Is there a location map? Are 
there tools for helping describe the property (interactive map-
ping or layers of varying map types; the potential to download 
documents about the listings; the ability to upload multiple 
photos of the listings, etc.). You may find housing statistics, mar-
ket forecasts and tips, but nothing beats the power of network-
ing. You need to find people with similar interests who will help 
you in your endeavor.  Upon successfully buying or selling your 
home, keep your real estate agent’s contact information on 
hand.  You may want to refer other people to him or her. You 
may also need their services again someday.

Craig A. Stanfield
A Name You Know You Can Trust
Craig A. Stanfield obtained both his Real Estate Sales Associate and Apprentice Auctioneer licenses in 
1984, later upgrading those licenses to Real Estate Broker and Principal Auctioneer while working 16 
years (14 of which were full-time) for another real estate and auction firm, before opening his own firm in 
2000. A member of the Kentucky Auctioneers Association (KAA), Craig won the 2003 KAA Bid-Calling 
Championship. Elected the 2013 President of the Pioneer Trace Board of Realtors, a position to which 
he was re-elected in 2014. Voted “Best of the Best Real Estate Agent” by the readership of the Ledger 
Independent newspaper in 2014. Craig believes in giving back to his community, donating time each year 
to conduct auctions to benefit various charitable and non-profit organizations (over the years, the auction 
events have raised funds for local schools, parent-teacher organizations, fire departments, religious and 
civic organizations, and non-profits including Mason County JROTC, Women’s Crisis Center, Kentucky 
Gateway Museum Center, Red Cross, Special Olympics, St. Judes Childrens Research Center, National 
Wild Turkey Federation, Ducks Unlimited, Friends of the NRA, the Mason County Livestock Improve-
ment Assn. and more). In addition, Craig and his wife Beverly, purchased the Tollesboro High School in 
2013 and donate the use of the original school building to the Lend-A-Helping-Hand Food Pantry. Craig 
is active in a number of civic organizations: Serving as Board Member, Past Chair, and on the Execu-
tive Committee of the Buffalo Trace Area Development District (BTADD) as well as current Vice Chair 
of the Kentucky Council of Area Development Districts (KCADD); chair of the BTADD Revolving 
Loan Fund; member of the Lewis County Planning Commission, the Lewis County Industrial Authority 
and chair of the Tollesboro Industrial Park Site Advisory Committee. 26 yr. member/6 term President 
Tollesboro Lions Club; member St. Patrick Catholic Church. Life member Future Farmers of America 
(FFA) Alumni Assn. and the National Rifle Association (NRA). Member Ringgold and Dekalb Odd 
Fellows Lodges (IOOF) in Maysville and the Maysville Men’s Club. In 2014, awarded the Community 
Service Award by the Woodmen of the World Chapter 890 and in 2015 awarded the Regionalism Award 
by BTADD for “outstanding contribution and dedication to the Buffalo Trace Region”.
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A HEALTHCARE TEAM 
THAT IS ON YOUR SIDE

D

HOW TO CHOOSE:

enham Medical Clinic,PSC is a Family Medicine practice located here in Maysville Ky.  The clinic was established in July of 
2006 originally in the Browning Medical Building by Dr. William Craig Denham, M.D. The practice moved on top of the hill in 
November 2015 to 525 Tucker Drive.  
Andrew Appleman PA-C joined the 
practice in 2012.  Elizabeth Blevins 
PA-C joined the practice in January 
of 2016. Both Physician Assistants 

have become valuable assets to the practice.  

The Denham Medical Clinic offers a variety of 
services to meet your health care needs. These 
services include routine health screenings, 
routine health maintenance, pre-employment 
physicals, sport and school physicals, urine 
drug screening, care of chronic and acute ill-
nesses, women’s health and an onsite labora-
tory.  Denham Medical Clinic offers quality com-
prehensive care for the entire family.  Our goal is 
to provide the highest level of care and respect 
for our patients and our families.  We are cur-
rently accepting new patients and the majority 
of insurance plans are accepted.

all it takes is 
for you to take charge of
 your health with us.

to stay
You can count
on us to help you

Healthy.
From annual exams and screening tests to treatment of 
illness or injury, count on us for a full range of health 
services to fit your needs and your busy schedule.

Healthy.

Now Accepting Patients
Majority of insurance plans accepted.

525 Tucker Drive Maysville, Kentucky 41056     I     606-759-0002
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HOW TO CHOOSE:

MENTAL HEALTH SERVICES
f you or a loved one is deal-
ing with a mental health issue, 
there is no need to go through 
it alone.  Everyone goes through 
a challenging time during their 
life. It helps to find a safe place 
to discuss problems. People from 
all walks of life seek professional 
mental health care for issues that 

range from substance abuse to psychi-
atric issues. Qualified professional assis-
tance might be just the thing you need 
to get you through. Here are some 
things to keep in mind when looking for 
a treatment center.

FLEXIBILITY
 Everyone is different, needs vary from 
person to person, depending on your 
issues and diagnosis. One of your first 
considerations is to look for a center 
that does not offer a one-size-fits-all ap-
proach to healing people.  The best 
facilities will have a wide array of treat-
ment options. Then they will tailor their 
services to fit specific situations.
 These centers will have a range of 
choices. At one end of the spectrum, 
there might be short-term outpatient 
care that can be performed in any set-
ting, much like one-on-one counseling.  
At the other end, there is full-time, long-
term inpatient care in a hospital setting.  
But most cases will be somewhere in 
the middle of these two choices.
 An ideal care center will be able to 
offer custom treatments for individu-
als. Whether you are seeking short or 
long-term care, the staff will be able to 
match you with the best care for your 
needs.

TEAM APPROACH
 When people think of psychiatry, they 
often imagine one-on-one sessions with 
the patient lying on a couch. In reality, 
mental health care should involve a 
multidisciplinary approach, Psychia-
trists and Psychologists are just the be-
ginning. Other behavioral and wellness 
professionals can also assist in treat-
ment.
 There may be medical profession-
als like nurses and licensed therapists, 
along with social workers, case man-
agers, teachers and therapists. It all 
depends on the diagnosis and desired 
outcome.
 A good treatment center will be able 
to utilize a team of professionals who 

can work on a patient’s health from 
multiple angles for the most successful 
results.

FAMILY INVOLVEMENT
 When family gets involved in the treat-
ment process, treatment has a better 
success rate.  Mental health profession-
als appreciate the support that a family 
can give the patient. 
 In addition, some issues — especially 
addictions — often lead to emotional 
and stressful family struggles. It is essen-
tial that the whole family learns how to 
deal with these dynamics.
 Education is key.  The best treatment 
centers encourage honest, open dia-
logue among family members. The fam-
ily must establish healthy, clear commu-
nication about the issues they’ve been 
experiencing.
 Emotional, mental and substance 
abuse issues do not affect just an indi-
vidual. Everyone feels the impact in ma-
jor ways, and all of those people can 
become involved in supporting the 
right health solution for the patient and 

themselves. 

QUALIFIED/LICENSED 
PROFESSIONALS
 Therapist must meet certain edu-
cational requirements to be become 
a therapist in the United States.  Each 
state establishes its own licensing re-
quirements for therapist.  The minimum 
educational credential to become a 
therapist is a master’s degree and the 
completion of a certain number of su-
pervised clinical hours.  Psychiatrists are 
required to obtain a doctoral degree 
and undergo a four-year residency 
training.  Licensure laws are intended to 
protect the public by limiting licensure 
to those persons qualified to practice 
as defined by state law.

ONGOING SERVICES
 Reputable programs will have a 
strong aftercare program. They will rec-
ommend a course of ongoing, continu-
ing care to keep the patient on track 
with their recovery.
 This last stage can make a big differ-

ence over the long run. It will help the 
patient ease into daily life while still re-
ceiving continuing care.
 A mental health center should be 
able to arrange for ongoing servic-
es, such as outpatient care, support 
groups or recovery residences to en-
sure as smooth a transition as possible 
once the initial, intense stages of treat-
ment are completed.
 Comprehend, Inc. is the state desig-
nated mental health care center for the 
Buffalo Trace Region.  Comprehend was 
awarded the highest level of accredi-
tation for its Mental Health, Substance 
Abuse and Prevention programs by the 
Commission on Accreditation of Reha-
bilitation Facilities (CARF).  The CARF 
Accreditation is a testament to Com-
prehend’s commitment to the contin-
ual pursuit of excellence in behavioral 
health services by providing the high-
est quality individualized care through 
a staff of fully licensed, dedicated and 
expert professionals, thereby becoming 
the provider and partner of choice.

I

Comprehend, Inc. is a team of experienced staff who provide quality health care.   
Our staff consist of fully licensed, compassionate, and highly skilled  

Behavioral Health professionals who are here to assist you in navigating life’s difficult challenges. 

aring oncerned ommitted onfidential 
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A BEAUTY AND GIFT BOUTIQUE

M
HOW TO CHOOSE:

erle Norman Cosmetics Studio and Gift Boutique is co-
owned by mother-daughter Charlene Duncan (Dun-
can Real Estate) and Bedouin Duncan Dennison.  We 
are in our 33rd year of business serving the lovely la-
dies of Maysville and are “Happy to Help You Choose”! 

M e r l e 
Norman cosmetics 
are made in the USA 
and are almost all 
gluten-free. The phi-
losophy of the com-
pany is “Try before you 
buy” and the products 
are guaranteed.  We 
have products for ev-
ery skin type from sen-
sitive to mature. We 
have 14 foundations 
& our Ultra Powder 
is rated the number 
one foundation powder. We can never stress enough the im-
portance of good skin care, exfoliation and sun protection.  We 
have 5 exfoliating masks, a Micro Refiner, Glycolic Rejuvinating 
Pads and Retinol Night Complex.  All are wonderful exfoliators.  
Our customers rave about their results from using the Retinol! 

Our new Merle Norman spring col-
ors have arrived as well as new 
products.   We have a new skin care 
line called the Skintelligent System 

which consists of 
a cleanser, ton-
er & moisturizer 
smart system with 
Probiotic Technol-

ogy & Vitamins A, C & E.  This is 
for all skin types, even sensitive 
skin as well as customers who 
are focused on aging gracefully 
by merging well- ness & beauty.  
Another wonder- ful new skin care 
addition is 24K Gold Firming Foundation Primer which contains Hy-
drolyzed Pea Protein & 2 other patented peptides & biopolymers 

which help smooth, tighten, plump & hydrate the skin.  We have 
2 new Shadow Sticks.  In Style voted them The Best Eye Shadow.

We also carry Crab-
tree & Evelyn Bath 
Products & Ruth 
Hunt Candy.   New 
to the Boutique: 
Nitro UK Jewelry, Li-
zas Beaded Brace-
lets.  New designs 
in Vera Bradley 
are: White Peony 
Leather, Indio, Go 
Fish, Coral Floral, & Wildflower Paisley.  
 Vera Bradley has included a Spirit Line so our local schools can 
now have their own Vera items in their school colors.  All Vera 
Bradley is 20% Off through March 31.  We hope to see you soon! 

37 West Second Street, Maysville, Kentucky 41056

606-564-4693 
Mon.-Fri. 10am-6pm; Sat. 10am-4pm

CELEBRATING 86 YEARS OF BEAUTY

PERFECT PURPLES
Influenced by darkened lace elements, 
this pattern features crystalline blue 

accents on rich, velvety purples.

20%OFF
All In Stock 
Vera Bradley

FEED
YOUR
FACE

Pattern 
shown:
Lillac 

Medallion

with 
SKININTELLIGENT  

a smart system 
with Probiotic Technology 

for healthy-looking radiant skin.

TRY THE SKINTELLIGENT SYSTEM TODAY 
WITH A FREE SKIN ASSESSMENT.
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he most impor-
tant factor in 
your satisfac-
tion with hear-
ing aids is the 
p r o f e s s i o n a l 
who fits them. It 
is this specialist 
who does the 

initial hearing testing, selects 
the electronics of the hear-
ing instruments and adjusts 
their sound quality and fit. 
The specialist also provides 
counseling in adjustment to 
amplification, and strategies 
for better hearing. The best 
way to choose your hear-
ing healthcare professional 
is through a referral from a 
friend or associate. If they are 
happy about the way they 
were treated, you probably 
will be too.
 You may purchase your 
hearing aids from either a 
Licensed Hearing Instrument 
Specialist or an Audiologist. 
Both professions offer Board 
Certification for their mem-
bers, an advanced qualifi-
cation proving their com-
petence. Ask about their 
credentials.
 Ask about the size of the 
business and the business 
hours. Make sure that they 
have adequate staff to see 
you when you need them. 
Find out if there are other 
locations to serve you if you 
relocate or are traveling.
 Make sure that your spe-
cialist offers a trial period of 

at least 30 days. It can take 
several months to become 
completely accustomed to 
your hearing aids, but you 
should be confident that 
they will work for you before 
the trial period ends. It is 
common to pay a fee if you 
return the instruments within 
the trial period.
 You may need several 
follow-up visits and regular 
check-ups during the years 
that you wear your hear-
ing aids. Some specialists 
“bundle” their fees, charg-
ing one price for the hear-
ing aids and providing all 
of the associated testing, 
service and follow-up at no 
charge. Others charge “a-
la-carte”. Either practice is 
acceptable, but make sure 
that you are aware of all of 
the fees when comparing 
professionals and the prices 
of hearing aids.
 Of course, check to see if 
the practice that you are 
considering is a member of 
the Better Business Bureau. 
Check with the BBB to see if 
there is any pattern of unre-
solved complaints.
 Hearing aids open a world 
of better hearing.  Choose 
your hearing professional 
wisely, and listen to life again.
FACTS ABOUT 
HEARING LOSS
 Hearing is essential to full 
enjoyment and participation 
in life. Unfortunately, today 
1 in 10 Americans – over 55 

million people – experience 
some degree of hearing loss. 
Hearing loss in the third lead-
ing chronic health condition 
among Americans, after ar-
thritis and high blood pres-
sure.
 Prolonged loud noise is 
a more common cause of 
hearing loss than age. As 
future generations are ex-
posed to ever-increasing lev-
els of noise pollution, age will 
probably decrease, and en-
vironment increase, as a fac-
tor in causing hearing loss.
 Noise can do more dam-
age than you think and the 
risk is widespread. Every day, 
thousands of Americans ex-
pose themselves to noise lev-
els that will almost inevitably 
lead to long-term hearing 
loss.*

BENEFITS OF WEARING A 
HEARING AID
 According to a recent 
study, people with hearing 
loss who choose to hear bet-
ter by using hearing aids say 
their decision made signifi-
cant improvements in many 
areas of their lives. From 
closer relationships at home 
to greater independence in 
social settings, the study of 
over 2,000 adults with hear-
ing loss clearly concludes 
that hearing aids improve 
lives.**
 The study, which included 
2,090 close family members 
and friends of hearing-im-

paired respondents, also de-
termined that adults aged 
50 and older with untreated 
hearing loss are more likely 
to suffer from depression, 
anxiety and paranoia.  They 
also are less likely to partici-

pate in organized social ac-
tivities.

* Source: League for the Hard of 
Hearing
** Source: The Consequences of 
Untreated Hearing Loss on Older 
Persons, May 1999.

A HEARING AID PROVIDER

T
HOW TO CHOOSE:

Having trouble hearing?
You can turn to Miracle-Ear® for:
• FREE hearing tests**
• FREE ear canal inspections** — a hearing loss may be just wax
• FREE hearing aid cleaning and tuning** — any make or model
• FREE computerized hearing aid analysis** — any make or model
• The 100% invisible Mirage CIC hearing aid* — It fits completely in your ear

canal. No one will know you’re wearing it!
• Full line of digital products, including the new open fit model

Currently have hearing aids?
Just like your car, it's important to have your hearing aids
serviced regularly. No matter the make or model, we offer:
• FREE performance and function testing
• FREE comfort and fit analysis
• FREE ultrasonic cleaning

Yes, we do all that!Yes, we do all that!

Contact us today!
Miracle-Ear Hearing Center

Inside Limestone Family YMCA
1080 US 68, Maysville

Wednesdays 9am - 5pm
(859) 371-4193 or (800) 535-7897

*Hearing aids do not restore natural hearing. Individual experiences vary depending on severity of hearing loss, accuracy of evaluation, proper fit and ability to adapt to amplification. Only
your Miracle-Ear® representative can determine which models and options may be right for you. **Hearing tests, ear canal inspections, hearing aid cleaning and tuning, and REM analysis
always free. Hearing test is an audiometric test to determine proper amplification needs only. These are not medical exams or diagnoses, nor are they intended to replace a physician’s care.
If you suspect a medical problem, please seek treatment from your doctor. © 2018 Hearing Services, LLC.

Rodney Dutlinger, BC-HIS Board Certified by the National
Board for Certification in Hearing Instrument Sciences

Do you misunderstand what 
others are  saying and re-
spond inappropriately?

Do you talk louder than you 
used to?

Do people accuse you of 
not paying attention or of 
not listening?

TAKE A HEARING LOSS SELF-TEST 
If you answer yes to any of these questions, you may have a hear-
ing loss and should have your hearing tested by a licensed hearing 
instrument specialist or audiologist. Call your local Miracle-Ear Hear-
ing Center to schedule a free hearing test.

Yes ❑ 
No ❑

Yes ❑ 
No ❑

Yes ❑ 
No ❑

Yes ❑ 
No ❑

Yes ❑ 
No ❑

Yes ❑ 
No ❑

Yes ❑ 
No ❑

Yes ❑ 
No ❑

Yes ❑ 
No ❑

Do you have difficulty hearing over the phone?

Do you have trouble following the conversation 
with two or more people talking at once?

Do people complain that you turn the 
TV or radio up too loud?

Do you have difficulty hearing in noisy 
situations?

Do you frequently ask people to repeat 
themselves?

Do people around you often sound as if 
they’re mumbling?

       TYPE OF IMPROVEMENT PERSON REPORTING
                REPORTED IMPROVEMENT

 Family  Hearing
 Members Aid Users
Relationships at home  56%  66% 
Feelings about self  50%  60%
Relationships with children,   48%  62%
grandchildren
Increase in social activities  ------  30%
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A PRIORITY CARE PHYSICIAN
HOW TO CHOOSE:

Healthcare 
costs got 

you scared?
THEN TRY 
PRIORITY CARE!

INCLUDES
◊ Prior Authorizations for     

Meds and Tests
◊ Priority appointments
◊ 24/7 access to physician
◊ Longer appointment times
◊ Annual physicals with       

EKG and Urinalysis
◊ No additional fees
◊ Dermatology services

AESTHETIC PACKAGE

RIVERVIEW PRIORITY CARE
9 Main St. Ripley, Oh 45167 - (937)392-0005

EACH MONTH, CHOOSE ONE
Laser Visit, Facial, OR Chemical Peel
$2000 *PLUS 20% OFF PRODUCTS, 

BOTOX AND JUVIDERM

BASIC PLAN / YEAR
Individual $750
Couples  $1,500
Families(up to 4) $2,000
Additional Person $250

 HY WE HAVE 
CHOSEN TO 
DO THIS?
 The answer 
is, simple.  We 
believe that 
this type of 
practice is not 
only better for 

you, but also better for us. It is a sim-
ple, free-market-based, affordable and 
convenient way to resolve many of the 
problems that plague healthcare. A 
model that restores freedom to doctors 
and provides personalized care for pa-
tients.

WHAT DOES RIVERVIEW PRIORITY 
CARE OFFER?

Simplicity.  No deductibles, no co-
pays, no insurance cards or insurance 
pre-authorizations. Just straightforward 
medical care when you need it.
Simple does not mean incomplete. Di-
rect Care is a model of healthcare that 
goes back to the basics. Back to the 
basics of care — putting priorities back 
in order. Back to the basics of what 
docs got in the business for in the first 
place. Helping patients. The content of 
this curriculum will get you there. 

More care.  We can spend more of our 
time with patients.  A serious issue fac-
ing healthcare is the ever expanding 
amount of things required that don’t 
directly relate to your actual care.  Doc-
tors are increasingly being required by 
the government or an insurance com-
pany to perform functions and com-
plete checklists unrelated to treating 
patients.  This means that we are not 
buried in unnecessary paperwork, nor 
are we required to do things unrelated 
to your actual care.

It is convenient. Why isn’t your health-
care as convenient as buying a book, 
streaming a movie or getting a ride to 
the airport?  Practicing this way gives 
us the freedom to collaborate with 
patients and to provide the best treat-
ment, period.  Unfortunately, there can 
be times where a physician cannot 
do something that would be benefi-
cial because an insurance company 
doesn’t approve because the care 
doesn’t meet some complicated met-
ric or one-size-fits-all “model” which 

has been deemed to be “appropriate 
care” by people unfamiliar with your 
situation.  Generally, for each clinician 
engaged in patient care there are 
two to three people in the back office 
processing insurance claims, making 
phone calls to check on claims, etc. 
All of that costs a lot of money, which 
is why most doctors have to maintain 
a patient population of 5000 patients 
to pay their bills and make a modest 
income. The constant intrusion of in-
surance “compliance” to secure reim-
bursement impedes convenience. In 
order to see 25-35 patients each day, 
a doctor cannot spend as much time 
talking to patients. The one who loses in 
this scenario is the patient.
And sadly, sometimes the insurance 
company doesn’t approve simply be-
cause they don’t want to pay for that 
care.  

At our practice, the only people who 
will decide the type of care that you re-
ceive will be you and your doctor.

It is free-market based. In a free 
market, no one forces people to buy 
a product nor does it tell consumers 
where to buy it or how they must use it. 
Why should it be different with health-
care? But it is. Since the passage of the 
Patient Protection and Affordable Care 
Act, the federal government requires 
every breathing American to have a 
health plan – insurance. The insurance 
mandate alone is a violation of free 
market principles because it forces 
people to purchase a product wheth-
er they want to or not. To make matters 
worse, the feds also require that the 
mandated health plan include partic-
ular services, even if you do not want or 
need them, e.g., breast pump cover for 
a single 48 year old male. The federal 
government also controls how much 
the plan costs, how much doctors get 
paid and thousands of other aspects 
of your healthcare.

This avoids much of the government 
control by kicking bureaucrats and in-
surance companies out of the exam 
room and keeping them out of the 
business office. Although an insurer 
may provide some comfort when the 
fender of your automobile needs to 
repair following a crash, an insurance 
bureaucrat has no place in the exam 

room at your doctor’s office. Govern-
ment bureaucrats or insurance com-
panies should not have a say about 
the medical care you receive. This 
type of practices protects the doctor-
patient relationship in a way doctors 
in insurance-based practices cannot. 
The doctor works for you, not the insur-
ance company.

It is affordable. Through the payment 
of a yearly fee, the patient secures ac-
cess to high-quality, timely medical 
care. It functions the way a gym mem-
bership does; you pay the gym mem-
bership fee, you get unlimited access 
to all of the equipment and programs 
offered in that particular gym. Likewise 
at Riverview Priority Care, you gain un-
limited access to all of the services 
provided within the practice without 
additional co-pays or having to meet 
deductibles. Just imagine getting as 
much as 90% of your healthcare needs 
for the cost of a cell phone bill!

It is patient-focused. Time is the most 
precious gift doctors have to give, and 
it is time spent with a person that con-
tributes to the formation of a personal 
relationship. Nationwide surveys of 
doctors reveal that the number one 
complaint is not having the time to 
form a real doctor-patient relationship. 
Doctors are happier because they 
have a way to recover those relation-
ships with their patients. Doctors get to 
actually provide healthcare instead of 
merely manage symptoms. 

More private.  The collection, report-
ing, and analysis of your medical in-
formation and electronic data has be-
come big business in healthcare over 
the past few years.  While this may have 
the potential for benefits, it also raises 
profound concerns.  Our practice is not 
required to comply with any mandates 
regarding government reporting so 
your medical record remains your pri-
vate record.

WHAT A DIRECT PAY PRACTICE 
DOESN’T OFFER.

The direct pay model works by charg-
ing you less because we eliminate the 
insurance companies as the middle-
man in your healthcare.  You will pay 
a fraction of what we’d have to charge 

under the traditional model, however, if 
you are insured, you will have to submit 
claims to and interact with your insur-
ance company yourself.  We don’t bill 
insurance, or coordinate your care with 
insurance companies in any way.  Note 
that although we don’t submit claims 
directly to your insurer, we are always 
happy to provide you with detailed 
paperwork/receipts that you can then 
submit to your insurance carrier.

If you have a high-deductible health-
care plan, it is likely that visits to the  
practice will cost you significantly less 
than seeing an insurance-based pro-
vider.  This is due to the simple fact 
that until your deductible has been 
reached, you are basically a “cash 
pay” customer at your doctor’s office.  
When you consider the accumulated 
effect of thousands of dollars of expen-
sive appointments, plus coinsurance 
after your deductible has been met, 
our low and simple pricing structure 
should result in less expensive care.

All patients are encouraged to carry 
insurance, at least a high-deductible 
healthcare plan to provide for cata-
strophic care.  However, if you have no 
insurance, you will likely find that visits 
to the practice will cost significantly 
less than seeing an insurance-based 
provider.

W
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HOW TO CHOOSE:

A NURSING 
HOME FACILITY

amily members deserve 
the best care, particu-
larly as they grow older.  
   A good nursing home 
facility can help parents, 
grandparents, siblings or 
other elderly loved ones 
live a happy, healthy life.
 Placing them in a 

comfortable environment ensures that 
you have peace of mind knowing that 
they are receiving good attention and 
care.
 There are several factors to consider 
when picking a care center. Making 
the right choice means your loved 
ones will enjoy happiness and longev-
ity.  It will also mean less stress for family
members.

VISIT THE FACILITY
 Take a tour of the potential facility. 
You should intuitively feel warmth and 
safety in this environment. Your visit will 
also provide clues about the general 
atmosphere and morale of the resi-
dents. There should be lots of natural 
light, cheerful colors, bright wall art and 
hints of laughter from the staff and pa-
tients.
 Focus on the cleanliness, staffing 
levels and the appearance of other 
residents. Is the air fresh and free from 
unpleasant odors such as urine, feces 
and stale food? Are there enough nurs-
es and attendants on duty? Are resi-
dents appropriately dressed? Do they 
seem clean and freshly bathed?
 Bring the prospective resident along 
for the tour. This facility may become 
home. Your loved one deserves to have 
a voice in selecting the facility. Feeling 
welcomed are cues that this could be 
a positive living experience.
Socializing is important.
 Are there opportunities for residents 
to meet each other? Regular activities 
such as music and crafts or an out-
door area for enjoying the sunshine will 

enhance quality of life. 
 Most nursing home facilities are hap-
py to provide a tour of the building. 
Once you see the environment, ask for 
a consultation with a staff member. This 
is an opportunity for you to ask ques-
tions and address special needs of the 
prospective patient.
 Possible questions might include 
availability of physical and occupa-
tional therapy, accommodation of pa-
tients’ doctors’ appointments outside 
the facility and access to barbers and 
beauticians for the residents.

TALK WITH OTHERS
 You might have a chance to talk
with a relative of a patient who is cur-
rently living in the nursing home. Don’t 

be afraid of asking them for honest 
opinions about the facility.
 Query them about the staff and qual-
ity of care received by the residents. So-
licit their input on whether you should 
place your own loved one in this facility.
 These relatives are usually eager
to share their experiences with you. 
Hearing their impressions will help ease 
your own anxieties about this impor-
tant decision.

ASK THE DOCTOR
 If you are still unsure about your deci-
sion, or if you have reservations about 
the facility, discuss the matter with your 
loved one’s primary care physician. 
This professional should also be able to 
recommend good nursing facilities

in your area.
 The doctor may suggest additional
facilities not on your original list. When 
your loved one has special needs, the 
doctor will know which facility or center 
can best meet these requirements.
 Deciding to put a family member or 
loved one in a nursing facility is never 
easy. Carefully weigh the expectations 
of your family member with your im-
pressions and the recommendations
of others.
 This is one of life’s most difficult deci-
sions. Taking the time and doing the 
research will result in a better quality 
of life for your loved one and peace of 
mind for yourself.

F

PHOTO PROVIDED

• Outpatient services for all ages 

• Sports injuries for athletes

• Worker's Compensation 

• Medicare & Most Insurance Accepted

• LSVT Parkinson's Program 

• AlterG Anti..Gravity Treadmill

Programs  Available  (But Not Limited To):

• Cardiac • Orthopedic .. Pre & Post .. Surgical

• Pulmonary • Pain Management 

• Urinary Incontinence

• Stroke Recovery 

• Vestibular..Balance / Falls 

• Parkinson's

• Sports Medicine 

• Hand/Wrist • Shoulder

• Manual Therapy 

• Wound Healing

OUTPATIENT  
THERAPY SERVICES 

AVAILABLE
Physical, Occupational 

& Speech Therapists

AlterG Anti-Gravity 
TREADMILL

The Anti-Gravity Treadmill® reduces the stress and strain on 
your body and gives you a fall-safe way to walk or even jog. 
Controlling gravity through air pressure provides a gentle and 
comfortable lifting force that reduces your body weight by as 
much as 80% so you can walk freely and easily. The benefits of 
reducing the pull of gravity while you exercise include

•  Walk without stress and strain on your joints
• Improve your balance and control without fear of falling
• Build strength and coordination more easily
• Allow partial weight bearing patients to start walking 
 earlier due to having knowledge of precise weight they are
 allowed to distribute through the extremity.

We would love the 
opportunity to show you 
our exceptional results! 
We are accepting both in 
and out patient referrals.

Looking For A 
Long-Term Care Facility?

BECOME A PART 
OF OUR FAMILY

WE OFFER: 

Rehabilitation Care          
LongTerm Care

Outpatient Therapy
Do you know someone who would 

benefit from long term care but doesn't 
know if  they can afford it?  We Can Help!

ASSISTANCE IN APPLYING FOR 
MEDICAID PROVIDED WE CAN 
FACILITATE YOUR ADMISSION
DIRECTLY FROM YOUR HOME

WE WELCOME MEDICAID

WE ARE 
 FAMILY 
   SERVING 
  FAMILIES®
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HOW TO CHOOSE:

A REAL ESTATE COMPANY
h e t h e r 
you are 
contem-
p l a t i n g 
y o u r 
first real 
e s t a t e 
transac-

tion or if you are a seasoned 
buyer and seller, having the 
right agent and real estate 
company can make all the dif-
ference.  Ask friends and family 
who they used as their agent.  
Hopefully the same name will 
come up over and over again 
and that’s a great place to start.  
Here are some ideas to keep 
in mind when you meet with 
agents.

Talk with recent clients

Ask agents to provide a list of 
what they’ve listed and sold in 
the past year, with contact in-
formation. Call a few of these 
clients and ask what they liked 
most and least about working 
with that agent and how their 
overall experience was.  

Check for license 
and disciplinary actions

Check with your state’s regula-
tory body to find out whether a 
prospective agent is licensed 
and if there have been any dis-
ciplinary actions or complaints. 
The information may be found 
online at the state’s website.

How experienced 
is the agent

Experience is very important!  
An agent with years of experi-
ence has a good sense of how 

to handle a real estate trans-
action..Ultimately, what you’re 
looking for is someone who is 
actively engaged in a particu-
lar area and price range. You’ll 
want an agent to demonstrate 
knowledge of the area and 
homes in your price range.

Look at the agent’s 
current listings

Look at how closely the agent’s 
listings mirror the property you 
want to buy or sell. Are they in 
the same area? Is the price 
range similar? Does the agent 

have enough listings to indicate 
a healthy business, but not so 
many that you’d just be a num-
ber?  You want a busy agent.  
Just not one who is so busy they 
don’t have time for you! Most 
buyers are starting their search 
online these days .  You want to 
make sure your agent has an 
online presence and uses the 
internet to advertise their list-
ings.  

Gauge the agent’s 
knowledge of the area

A good agent should know 

about other properties that are 
available in the area.  Men-
tion a house in your area that 
recently has sold or is for sale.
If the agent knows the property 
and can give you a few details, 
that means he or she really 
knows your area.  This is impor-
tant if you are a buyer too.  You 
want an agent who can advise 
you on what offer to make and 
to do that the agent must know 
the comparable listings and 
sales in the area.  Whether buy-
ing or selling Limestone Proper-
ties looks forward to serving you.

W

We all are so very fortunate to be a part of this wonderful company that takes such pride in 
the service we provide our customers and in giving back to the local community.

I am blessed 
to have 
worked with 
the most 
wonderful 
people!  I 
have enjoyed 
assisting each 
of you in 
pursuing your 
dreams of the 
perfect home.

Thank you for 
honoring
Sharon Lightner 
with your vote
 for the 
Best of the Best 
Real Estate 
Agent in 2017.

Limestone Properties, Inc.
102 West 2nd Street, Maysville, KY 41056

606-564-6846

Debi Beiland
Principal Broker
606-584-1485

Kelly Ashley
Associate Broker

606-584-2855

Linda Woehr
Sales Associate
606-584-5492

Sharon Lightner
Sales Associate
606-584-5181

Gayle Mullikin
Sales Associate
606-563-6314

Cindy Abel
Sales Associate
606-584-7696

Leo McKay
Sales Associate
606-301-9191

Member Buffalo Trace Multiple 
Listing Service
www.usamls.net/buffalotrace

Visit us on the web:
www.limestoneproperties.com

Thank you 
for your 

support in 
choosing 

us as 
Best of
the Best 

Real 
Estate 

Company 
in 2017.

Thank You!
2017
Readers’ 
Choice

Jena Pate
Sales Associate
606-584-1061
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don’t know about you all but 
don’t you get tired of going into 
these big box stores and no one 
around to wait on you? Or no em-
ployee is very knowledgeable on 
the products you are interested 
in?

Well look no further for the perfect 
hardware/ home mart store.  Where 
you can expect friendly service.  It is 
easy to feel like a nobody in a big box 
store.  With lots of aisles and numerous 
brand options of items and materials, 
anyone can become overwhelmed 
with dealing with staff that aren’t well 
trained and don’t have enough knowl-
edge to help. At your local indepen-
dent hardware store, we will always be 
ready to help you find what you need 
and what you are looking for.  Also with 
us there isn’t any need to feel like any 
question is a stupid question.  If there 
isn’t something we understand we will 
ask enough questions to try and figure 
it out.  

Another reason to select a local inde-
pendent store is variety.  How many 
stores can you go in to shop plumbing, 
electrical, lawn & garden, electronics, 
housewares, paint & supplies along 

with furniture & appliances?  We are an 
unusual store that “carries a little bit of 

everything.”  People stop in from out of 
town and are amazed at our little store.   

Along with friendliness and variety we 
also have high quality products.  Box 
stores aren’t genuinely concerned with 
customer satisfaction. There mentality 
is to make more profit and in doing so 
they tend to have a poor quality prod-
uct.  Our local independent store relies 
on our customers to remain satisfied to 
continue with a successful business.  If 
our customer isn’t happy we try and fix 
that.  Therefore we have to carry a qual-

ity product so our customers return. 

Cleanliness is a compliment we get 
regularly.  We are told often that our 
store does not look like a typical hard-
ware store.  We take pride in our store 
and do everything possible to main-
tain our reputation for being clean.   
Our staff is always cleaning or buffing 
floors.  We are proud of our store.  

This family operated store has been 

serving the Bracken County and sur-
rounding counties for over 100 years 
if you go back to the very beginning.  
Harold & Josephine Bradford pur-
chased the hardware business from 
a cousin of Harold’s in 1946. The origi-
nal location of Bradford’s Home Mart 
was down on Main Street where the 
Augusta General Store is now located. 
After a flood or 2 they decided it was 
time to relocate.  They searched ev-
erywhere for property to build on and 
was coming up empty handed.  Just 
as they were going to look elsewhere 
the property became available on the 
main highway in Augusta, where it is 

still located today. When the Bradford’s 
retired they’re daughter Carol and Lil-
lard Lynch bought the business.  At the 
age of 16 I started working for Lillard & 
Carol through a JTPA program associ-
ated with the school.  If you count the 
years C.K. Bradford owned the store 
Bradford’s Home Mart has been in busi-
ness for over 100 years. Not too many 
“mom & pop” businesses can say that.  

Our friendly and knowledgeable staff 
are here to help you find the products 
for your next plumbing or electrical 
project. Come check us out for your 
kitchen remodel and we will help you 
pick out the perfect appliances for you. 
Your living room set going on 20 years 
old, stop in and choose from many 
different styles and fabrics to best suit 
your comfort. 

Stop by today and see why custom-
ers have supported our local store for 
more then 10 decades. You won’t be 
disappointed.    

A HARDWARE/HOME MART STORE

I
HOW TO CHOOSE:

Sofas • Recliners • Curios • Dinette Sets • Bedroom Suites 
Paint • Electrical • Plumbing  • Tools • Hardware • More

ALL 
Appliances

10%
OFF

Highway 8, Augusta,Ky       606-756-2450         bradfordshm.doitbest.com

Free Ship 
To Store
Place an order and have the 
order shipped to your local 
Do It Best® store for FREE!

Mattress 
Sets

10%
OFFST

OR
EW

IDE
CLEANING
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A CONSIGNMENT SHOP

F
HOW TO CHOOSE:

ifteen years in Downtown Maysville has proven to 
be very success-
ful.  We have con-
tinuously strived to 
upscale the shop 
with the name 
brands of clothing 

we accept.  Many well known 
name brands for women such 
as Chico, Ann Taylor, , Denim & 
Co., and Coldwater Creek.  Ju-
niors can find American Eagle, 
Aeropostale, Abercrombie & 
Hollister.  Men can choose from 
Ralph Lauren, J. Crew, Land’s 
End & Carhartt.  Children can 
select Justice, Limited Too, 
Children’s Place & Polo just to 
name a few.

 We have also strived to upscale to a Gift shop 
as well.  We are now working on the B Line with 
Bourbon Trail items & by adding jewelry, UK & 
Ohio State, Kentucky, Maysville & Mason County 
items, flags, ornaments and collectibles, Candle-
berry Candles, 100% Pure Essential Oils and Dif-
fusers, Wind & Willow Dips & Cheese Balls, Ruth 
Hunt Candies, Leanin’ Tree greeting cards, locally 

made products such as: Olive Oil, Salsa, 
Jellies, Bar B Q, Preserves & Chocolate 
Sauces, & Honey.  We have furniture, mir-
rors, crafts, home accessories and much 
more!

 At this time we are taking Spring items.  
We accept items on Tues. & Thurs.  There 
are additions to our inventory every day.  
Hours of business are 9-5 Mon. thru Fri. & 
Sat. 9-3.  Please call 606 563-0090 or stop 
in to see how you can make money from 
consigning your gently used items, wheth-
er they are clothing items or valuable col-
lectibles.
   Thank you to our loyal customers and 
consigners,
                          Bonnie and David Mitchell

 spring 

OPEN HOUSE
Saturday, April 7

Classic Closet
UPSCALE CONSIGNMENT SHOP

17 E. 2nd St., “Downtown” Maysville, KY
563-0090

The
ALL EASTER 

DECOR 
ON SALE
 Saturday 

March 31st

SPECIALS 
on Spring Merchandise 

for the entire family 
and home accents!

OILS • CANDLES
DIPS • JEWELRY 

KENTUCKY MADE
PRODUCTS

Come enjoy Refreshments 
& Register to Win Door Prize
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osting a successful event takes 
plenty of forethought, as well as a 
supportive team of professionals.  A 
good caterer is essential for creat-
ing a memorable occasion. Expe-
rienced caterers can be a tremen-
dous assistance whether you are 
planning a large event or intimate 
celebration. 

 A caterer can create impressive, delectable 
dishes with a high sense of professionalism. 
Most caterers take great pride in their work. 
They can discuss other resources, includ-
ing professionals, that can assist turning your 
event into a magical occasion. 

  Choosing the right caterer means you will 
have time to enjoy your party. 

 Here are some tips to consider when looking 
for a high quality caterer: 

 Before speaking to a prospective caterer, 
note everything you know about your event. 
Details might include date, time, location, num-
ber of guests and budget. You can also sug-
gest certain types of foods. It might help to tell 

the caterer about the venue decor, but most 
importantly the caterer should visit the venu 
prior to the event.

 Check the phone book and the Internet for 
local caterers. After you have compiled a list of 
possibilities, schedule a meeting and prepare 
your questions. In particular, ask about deliv-
ery, time frames and budget. The caterer might 
have suggestions or ideas about your event. 
Listen with an open mind. Since these profes-

sionals are in the event business, they will likely 
draw from past experiences. 

 It is always a good idea to ask for client ref-
erences. You should receive a list of names 
and contact information. Don’t be shy. Call 
these references to inquire about the compa-
ny’s work. In addition, there are plenty of review 
websites where you can find valuable informa-
tion.  

 The local health department will have a 
health rating for the caterer. A positive record 
demonstrates their commitment to safe food 
handling practices. It is also an excellent indi-
cator of the caterer’s overall quality. 

 Some caterers specialize in elaborately 
themed parties. These companies will of-
fer suggestions on food that will complement 
your celebration. Other caterers have expertise 
in crafting menus that are customized to your 
guest list.  D and D Catering can provide all of 
these services and more.

 Caterers can guide you thru the entire plan-
ning process of your meal from hors d’ouevres 
to dessert , with confidence and profession-
alism. Because you have thoughtfully chosen 
your caterer, your special occasion will be a 
huge success. 

• New and inventive  food ideas and presen-
tations  • Quality staffing • Works within food 
budgets • Over 20 years of quality catering 
food service.

A CATERER

H
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David and Carly preparing for our guest!

An elegant affair

Ready, Set, Celebrate with 
D & D Catering at the newly 
renovated MAYSVILLE EVENT CENTER

An array of buffets to suit your budget

Fruit stations available

From the moment you acquire our services, 
a D&D Catering, Inc., consultant will guide you 
thru your special day, right thru the last dance.

MAYSVILLE EVENT CENTER OFFERS 

COMPLETE 
EVENT 
PLANNING 
Theme Parties I Box Lunches 
Drop Off Catering I Company Picnics
Full Sit Down Served Dinner 
Buffets I Weddings I Receptions Banquets 
And Much More!!!

dcase@maysvilleky.net

Locally owned by 
David & Dianna Case

24 E. Second Street, 

Maysville, KY 41056 

606-564-4250
Like us on Facebook: 
www.facebook.com/D & D Catering, Inc. 
www.facebook.com/Maysville Event Center 

D & D 
C A T E R I N G , I N C .

We area a fully licensed catering company 
with a full ABC Liquor license in the state of Kentucky.

We have a quality, professional service staff 
anticipating your every need on your very special day.

D&D Catering, Inc. will always guarantee your final cost 
prior to your event. 

There will be NO last minute added pricing. 

MAYSVILLE EVENT CENTER
by

formally the Maysville Conference Center



16  | MARCH 2018 | HOW TO CHOOSE THE LEDGER INDEPENDENT

A FLORIST

F
HOW TO CHOOSE:

resh flowers are the perfect gift for a 
houswarming, wedding, corporate 
dinner or birthday party.  A beautiful 
arrangement creates a happy and 
celebratory atomsphere.  It bright-
ens up a room.

 Getting just the right flower ar-
rangement is the key to our success. A pro-
fessional florist will know how to make the 
colors, types of flowers and even scent work 
for your occasion.

 Family and friends may also have sug-
gestions. Be sure to ask them for their experi-
ences, as well as how much they paid for 
the services.

 Funerals are the final tribute to our loved 
ones. Flowers express the emotions that are 
experienced during this time.
 The casket spray symbolizes the fam-
ily’s love for that special person. The spray 
should be made from the loved one’s favor-
ite flowers and colors. It might even have a 
keepsake placed in the spray to salute their 
life accomplishments or passions.

 When choosing a spray don’t be limited 
to a few designs from a book. Darrell’s Down-
town Florist and Hallmark at Darrell’s will 
work with you to create a one of a kind flo-
ral tribute. We can also help you design co-
ordinating pieces such as standing sprays 
and special pieces for the casket from the 
grandchildren.

 If you’ve ever been to a service with just a 
few flowers, it’s a pretty sad event. Flowers & 
other tributes let the family know that others 
want to celebrate the life they shared with 
the loved one and wish to comfort the griev-
ing family.

 When an obituary says “In lieu of Flowers” 
you can still send a floral tribute as well as 
donate to their favorite charity. Think back to 
your own experience at the loss of a loved 

one. Wasn’t it comforting to know others 
shared your loss, expressing their feelings by 
sending flowers and special keepsakes. Was 
your first thought, that they shouldn’t have 
wasted their money on flowers that don’t 
last or did you deeply appreciate that they 
took the time to let you know how much 
your loved ones meant to them by sending 
a floral tribute? We will give you suggestions 
about floral arrangements that fit your bud-
get. And give you that personal style to your 
arrangements.

 Flowers make people smile and help 
ease the grief of losing someone close to 
you. Come to Darrell’s Downtown Florist and 
Hallmark at Darrell’s and let us help you cel-
ebrate the life of your loved one. We have 
over 30 years of floral experience and can 
help you make choices that will make the 
loss of your loved ones a true expression of 
your love.

 Darrell’s Downtown Florist and Hallmark at 
Darrell’s will use their experience in the floral 

business to design the perfect floral tribute. 
Don’t burden your funeral director with floral 
choices. Flowers are our only business. We 
will take all the time you need to choose just 
the right expression of love. Even if your loved 
one has chosen another florist, you have the 
option to select the florist that you want. Let 
that florist be Darrell’s Downtown Florist and 
Hallmark at Darrell’s at 2 West 2nd street in 
Downtown Maysville. We’re located just a 
short distance from local funeral homes. 

 We are your professional florist and will 
help establish the perfect atmosphere for 
your event. Your choice of colors and variety 
of flowers will convey the perfect mood for 
your special day.

 Call us at (606) 564-0920 and let us be 
your florist. Like us on Facebook, If you need 
to email us, the address is darrellsdowntown 
@att.net.

We’re looking forward to serving you and 
providing all your floral needs!

2nd West Second Street
Downtown Maysville
606.564.0920
M-F 8am-6pm, Sat. 8am-5pm

Visit us on Facebook

Over 30 years of floral experience.

Let us help you celebrate special moments  
with a beautiful, expressive floral arrangement 
for any occasion. 
     
Call us at (606) 564-0920, visit us 
on the internet or email us at 
darrellsdowntown@att.net.

We're looking forward to serving you and all 
your floral needs!

Express Yourself with 

FLOWERS
...we are your 
    professional  
    florist

DARRELL'S 
Downtown Florist
AND 

HALLMARK 
at DARRELL’S


